
  
Abstract—In education field, now a days we found radically 

changes in IT courses and subjects which offered by the universities. 
Its depend on the market-value of that IT courses. To study on 
psychology and IT course selection of students which enroll from 
graduate to post graduate. And the pattern which followed by 
student’s history for selecting graduates IT course and also why they 
select the course differ or same course for their post graduation. 
Selection of IT post graduate course which helps to sort out the 
students which course will take by maximum students. This study 
will highlight the area of IT course or subjects selection by students 
using the knowledge and experience management. This information 
system will be used by universities to establish new IT course or 
variation in curriculum according to system. It will also helpful to 
ongoing promote demand after completion their study. 
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I. INTRODUCTION 
N higher education, student would like to select the IT 
courses with their mindset, offered courses by various 

universities, surrounding experience of student. Now current 
trend has use the approach of market-driven and familiar IT 
courses also frequently changed the curriculum based on 
situation of student which affects the selection of IT courses 
for higher study. Rather than grading and performance has 
taken a role for selection, some other attribute also reflect the 
pattern of like or dislike courses by the students. With 
enhancement in various facilities and infrastructure by differ 
universities promote the students for enrollment with the 
purpose of to achieve fulfill the available seats on their 
respective IT courses. Some issues occur when enrolled 
students have average or poor overall result which has also 
reflect on degradation of that IT courses of that university. So, 
management has to deeply analyze student performance, 
pattern of curriculum design for that IT course and to build a 
strategy for further development and future IT courses. 
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II.   ANALYSIS OF INFORMATION 

A. Information 
As a human mind, students are always followed surrounded 

situation to decide on the IT courses selection. They are trying 
to select those IT courses which offered maximum benefit in 
IT field in future. 

The one of the characteristics of our mind is the vast 
majority of the brain’s work happens outside our conscious 
view. The psychological factors affect on decision making 
process.  

B. Psychological factor 
 

    
Various psychosocial factors were originally identified 

by[1] Psychosocial factors related to the educational process 
and to academic achievement. Several of the original items, 
following additional review and research, were incorporated 
into ACT’s Student Readiness Inventory [3]. 

Additional details about the psychosocial factors[5] may be 
obtained from the first author. The following discussion 
describes the some factors of interest. 

• Self concept, Self confidence 
• Positive attribution/attitude 
• Self efficiency 
• Problem-solving skills and interpersonal 

communications skills. 
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III. KNOWLEDGE MANAGEMENT AND EXPERIENCE 
MANAGEMENT 

 

The obvious importance of knowledge creation to 
development has long placed. 

Universities at the centre of the efforts of governments to 
increase the rate at which their economies grow. Around the 
world, as the processes of globalization and technological 
revolution create greater demands on firms and nation states to 
compete more effectively, countries and firms are turning to 
universities to assist in the development of innovative 
capacity[1]. 

The knowledge acquire from the information are useful for 
conscription on IT courses by the students. Knowledge 
creation, sharing and storing are playing major role for 
conclusion. Also the interpersonal communication skills are 
constructive on this. 

Look surprise but it is true that Experience is an emerging 
mechanism for communication with students and will lead to 
competitive advantage. Student satisfaction is an inadequate 
measure in experiential environments. A key innovation in 
today's education is experience. In today's environment of ever 
more sophisticated consumers – those who deliver memorable 
student experiences consistently create superior value and 
competitive advantage. 

Experiences are now part of the offerings not just of leisure 
and entertainment, but of business in general. The use of 
student experiences to create value has been called the 
experience economy. Innovative universities and institutes are 
building portfolios of experiences to support their products 
and services and to build brands. 

The destination provides a powerful model for profitability 
and growth. To create successful destinations, institutes are   

• Building a diverse and changing set of experiences, 
promotions and attractions so that students will want to 
return. 

• Moving from venues with a single focus whether it is 
theory, laboratory, sport, or entertainment to one where 
there are multiple activities that attract students more 
often and for longer. 

Management challenges - becoming part of the experience 
economy and creating destinations pose a set of management 
challenges that are different from those of regular business. 
The research identified a set of key challenges and proposes 
five imperatives for effective experience management: 

 manage experiences as theatre  
 use experience to build brand equity  
 balance control and spontaneity  
 manage conflict between demand and supply  
 Develop and use appropriate measures. 

The experience profit cycle - successful experience and 
destination are keys for institutes to build for themselves a 
repeated cycle of investment and management, vibrant 
experiences, student growth, profitability and reinvestment.  

Road map for transformation - the experience profit cycle, 
the key imperatives for managing experiences and the 

destination model provide a road map for change.[4].  

IV. CONCLUSION AND PUBLICATION PRINCIPLES 
The above research paper related to the student’s 

information which includes the background of students and 
current structure of grading system which directly and 
indirectly turn the decision of students for selection of IT 
course.  

An analysis is shown that based on the psychological factors 
students are take their decision for selection of various courses 
for their further study. IT courses selection by the students are 
also effect from knowledge and experience obtained by the 
students based on IT fields.  

Based on this we will find the new strategy for selection of 
IT courses by the students for beneficial for them to enhance 
their job deficiency. This information is helpful in  data mining 
techniques for students batter performance on learning process 
and academic career. 
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